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By Mary T. Prenon
In arly March, whn th Coronavirus 

bgan to shuttr almost vrything in 
its path, th LEGOLAND Nw York R-
sort undr construction in Goshn was 
also forcd to push back its plannd 
July 4, 2020 opning dat until 2021. 
LEGOLAND Nw York and its parnt 
company, Mrlin Entrtainmnts, mad 
th dcision to postpon th Grand 
Opning to nsur th halth and safty 
of all of its gusts and mploys.

But now, construction is back on 
track with xpc-
tations that th ho-
tl and thm park 
will b nishd by 
arly nxt yar. 
“It’s a thrill to s 
our tam back to-
gthr, working 
full stam ahad 
to build this amaz-
ing rsort,” said 
LEGOLAND Nw 
York Rsort  Di-
visional Dirctor 
Stphani John-
son. “As a parnt raising a family hr in 
Orang County, it givs m such prid 
to s our thm park taking shap, and 
w can’t wait to wlcom familis from 
all ovr in 2021.”

Whil no spcific Grand Opning 
dat has yt bn st, LEOGLAND 
Nw York Public Rlations Managr 
Matt Bstrman hintd that it could b 
opn by nxt spring or summr. “All of 
th buildings ar up, and w’r gtting 
rady to start work on th intriors,” h 
said. “W just finishd th fourth and 
nal oor of th hotl and th rids ar 
also going in.”

Th $350-million rsort is bing d-
vlopd on 150 acrs of a 500-acr sit, 
providing nough natural bur around 
th hotl and thm park to kp it 
scludd from th highway and local 
nighborhoods. “It’s lik having a park 
within a park,” said Bstrman.

Th 250-room hotl will b 100% 

“LEGO-thmd,” faturing a LEGO cas-
tl, pirats, frinds and Ninjago, which 
ar LEGO ninjas. Rstaurants will also 
catr to childrn’s tasts and fatur 
tabls that ar lowr for thm. “Evry-
thing is built for kids—thy dirct th 
xprinc,” addd Bstrman.

Slatd for childrn agd 2 to 12, 
th LEOGLAND Rsort thm park’s 
50 rids and attractions ar dsignd 
for th whol family to njoy togthr. 
Mrlin Entrtainmnt’s nwst rid, th 
Lgo Factory Advntur, is dbuting 
at LEGOLAND Nw York. It will fatur 
“Profssor Brick” giving a history of th 

LEGO brick, along with a factory tour 
and som surpriss. 

“W actually tak things to th nxt 
lvl so that ridrs fl lik thy’r 
shrunk down to th siz of a LEGO 
charactr, thn shippd out and snt to 
a child’s bdroom,” xplaind Bstr-
man. “Th bst part is whn ridrs s 
thmslvs transformd into a LEGO 
charactr!”

Othr popular rids includ a rollr 
coastr, carousl, LEGO Driving School, 

whr childrn can driv a small car and 
gt a “drivr’s licns,” plus th LEGO 
Rscu Acadmy, which simulats r-
ghtrs putting out a blaz. “No mattr 
what your ag, this plac will dnitly 
mak you fl lik a kid again,” said 
Bstrman.

In fact, on of th most askd qus-
tions on its social mdia fds is ‘Do I 
nd to hav childrn to attnd?” “Th 
answr, of cours, is no. Our goal is to 
crat a mmorabl xprinc for 
anyon walking through th gat,” h 
addd.

Whn complt, th Goshn location 
will b th only LEGOLAND thm park 
in th Northast. Thr ar two othrs 
currntly in th U.S., in Florida and Cali-
fornia. Worldwid, this will b Th ninth 
thm park, with othrs in England, Gr-
many, Japan, Dubai, Malaysia, and th 
original park in Dnmark, built in 1968. 
Thr ar also two mor thm parks 

undr construction in Kora 
and China.

Cratd in Dnmark in 
1932 by Ol Kirk Kristian-
sn, LEGO is actually an 
abbrviation of th two 
Danish words “lg godt,” 
maning “play wll”. Th 
company has sinc passd 
from fathr to son and is 
now ownd by Kjld Kirk 
Kristiansn, a grandchild of 
th foundr.

“W xpct to hav visi-
tors from all ovr th U.S. 
and intrnationally, sp-
cially sinc th Hudson Val-

ly is alrady a dstination spot,” said 
Bstrman. “Plus, Orang County is 
such a natural t bcaus of its location 
along Rout 17, proximity to Stwart 
(Nw York Intrnational) Airport, and it’s 
just a 60-mil driv from Nw York City.”

Orang County Excutiv Stvn 
Nwhaus blivs LEGOLAND will b 
a major conomic draw for th rgion. 
“Th projct will crat jobs and, lik th 
Woodbury Common Prmium Outlts, 
attract tourists from around th world to 
Orang County,” h said. “I look forward 
to sing LEGOLAND succd and ap-

prciat th invstmnt that it has mad 
in Orang County.”

Maurn Halahan, prsidnt and 
CEO of th Orang County Partnrship, 
chod thos 
sntimnts. 
“LEGOLAND, 
l i k  s o  m a n y 
othr projcts, 
has xprincd 
d lays du  to 
COVID, but th 
p r o m i s  o f  a 
Grand Opning 
in 2021 brings 
monumntal 
rvnu and job 

cration to Orang County and th 
Hudson Vally,” sh said. “Thankfully, 
during th bst of tims, w td up op-
portunitis that will strngthn us during 
th worst of tims.”

Th rsort xpcts to hir mor than 
1,000 popl, who will b known as 

LEGOLAND New York on Track for 2021 Opening
“Modl Citizns” instad of “mploy-
s.” Thy will bgin rcruiting as thy 
gt closr to an opning dat. All of thir 
snior ladrship and managmnt 

tams ar alrady in 
plac.

Th LEGOLAND 
thm park will op-
rat  sasonal ly, 
from th arly spring 
through lat  fa l l , 
whil th hotl will 
b opn yar-round. 
As for safty rgu-
lations, Bstrman 
said thy will follow 
all fdral, stat and 
local guidlins and 
tak any ncssary 
prcautions, should 

COVID still b an issu in 2021. “I’m just 
so xcitd to nally s this com to frui-
tion, right in my backyard,” h said.

As for th actual LEGO bricks, thr 
will b mor than 30 million of thm 
displayd in mor than 15,000 LEGO 
modls at th rsort.

By Renee Zurlo
W ar th talk of th towns—th Or-

ang County ral stat markt is hot!
Our Orang County rgion rcntly 

closd out July 2020 with a mdian 
sal pric of $330,000 for singl-family 

rsidntial homs. Our August mdian 
sal pric was a vry clos $329,900. 
W hav not sn a mdian sal pric in 
Orang County clos to that sinc July 
2006 whn w rachd an all-tim high 
of $335,000.

W ar also xprincing substan-
tial incrass in contracts throughout 
our rgion. W had a good incras in 
listings takn, and an uptick in closd 
transactions. Basd on th currnt 

Orange County HousingMarket
Is Hot, Despite Pandemic

In talking with many Orange County 
agents who are working with 
buyers, most now have a larger 
pool of buyers from the city than 
in the past. Some are interested in 
renting and not yet ready to commit 
to a purchase, and some are buying 
weekend homes. But the majority are 
purchasing their primary home here.

amount of pnding transactions, Sp-
tmbr is xpctd to produc rcord-
braking closd sals.

W nd ourslvs in a markt condi-
tion that is vry uniqu, on that pro-
vids opportunity for both sllrs and 

buyrs.
Invntory is low and buyr dmand 

is high, rsulting in highr prics for our 
sllrs. Intrst rats ar historically 
low, rsulting in incrasd purchasing 
powr for our buyrs. Nw construc-
tion in Orang County is ampl. Build-
rs ar oring modls with incrasd 
squar footag to accommodat buyr 
nds in today’s currnt climat. For 

Continud on pag 3

The Planned Dragon Coaster at LEOGLAND New York. 

LEGOLAND Factory Adventure, the resort’s newest 
theme park ride.

The new NINJAGO theme room at LEGOLAND 
Hotel, NY.

The LEGOLAND construction site in Goshen.
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By John Jordan
NEWBURGH—Whil Orang County 
is in th midst of a solicitation for two 
storid proprtis on Grand Strt 
hr, th City of Nwburgh has issud 
a Rqust for Proposals on Aug. 24 for 
dvloprs to rdvlop th iconic City 
Club Building at 120 Grand St. 

Th Mayor’s Stratgic Economic D-
vlopmnt Advisory Committ, in co-
ordination with th City of Nwburgh’s 
Offic of Planning and Dvlopmnt, 
issud th RFP for th iconic City Club 
Building locatd in th hart of Nw-
burgh’s East End Historic District. Built 
btwn 1852 and 1857, th distinctiv 
brick and sandston building, which 
was dsignd by Andrw Jackson 
Downing and Calvrt Vaux, was origi-
nally built as th hom/oc of Dr. Wil-
liam Culbrt. Dr. Culbrt authord on 
of th rst txtbooks on homopathy 
publishd in th Unitd Stats.

Upon Dr. Culbrt’s dath in 1890, th 
building was purchasd by Clayton and 
Charity Swt, ownrs of th Swt-Orr 
Ovrall Manufacturing Co., which had 
rlocatd its hadquartrs and much 
of its factory production to Nwburgh. 
Th Swts sold th building in 1904 
to th Nwburgh City Club (of which 
Swt was a mmbr), a social orga-
nization catring to th city’s lading 
businssmn and politicians. In 1909, 
local architct Frank Estabrook sam-
lssly blndd a larg addition—tripling 
th siz of th building—with th façad 
of th original rsidnc. Th gratly 
nlargd building not only housd th 
City Club (and its lgndary basmnt 
bowling ally), but was also hom to th 
county law library, family court lawyrs, 
and a titl sarch company, according 
to th RFP.

In th 1970s, it was purchasd and 
rnovatd by privat dvlopr Brian 
Thompson, who rhabilitatd svral 

homs and apartmnt buildings in th 
city’s East End Historic District. Thomp-
son succdd in rstoring th building, 
only to s that work go up in smok 
whn th proprty was dvastatd by a 
r in 1981.

According to th RFP, th damagd 
City Club proprty was sold and rsold 
throughout th intrvning dcads. In 

1997, hops wr raisd onc mor that 
th building would b rsurrctd. Nw 
ownr Grry Sanchz, prsidnt of th 
Polonia Dvlopmnt Corp., promotd 
convrting th rst oor into a cafe with 
th “world’s largst magazin stor,” 
housing mor than 10,000 priodical 
titls. Th rstoration nvr occurrd 
and th City of Nwburgh rclaimd th 
building, this tim through an In Rm 
(tax forclosur) action in 2016.

Th City of Nwburgh statd it is 

sking a dvlopr “with th imagina-
tion, mans, and xprinc to rturn 
this truly xcptional building to usful 
lif whil balancing th city’s nd for 
projcts that advanc quitabl co-
nomic dvlopmnt.”

In trms of possibl futur uss, th 
city outlind a host of potntial dvlop-
mnt scnarios in th RFP. 

“For this projct, th city is particu-
larly intrstd in proposals that align 
with th city’s broadr stratgic co-
nomic growth and dvlopmnt priority 
aras. Ths includ, but ar not limitd 
to, projcts that promot sustainabl 
growth and dvlopmnt in th city’s:

•  Hospitality and tourism sctor;
• Crativ and applid arts, includ-

ing makr spacs, historic and modrn 
trads, crafts, tch and dsign sctor;

•  Class A Oc Spac;

City of Newburgh Issues RFP for Iconic ‘City Club Building’

City Club, Newburgh. PHOTO CREDIT: SAVE THE CITY CLUB IN 
NEWBURGH

•  Mixd us/mixd incom proprty 
invntory.”

Sinc th City Club is situatd within 
th City of Nwburgh’s East End Historic 
District, th building may b ligibl for 
th Nw York Stat Rhabilitation Tax 
Crdit Program, which is usd in con-
junction with th Fdral Historic Prs-
rvation Tax Incntiv. Th tax crdits 
ar intndd to provid ownrs with 
a financial incntiv to rhabilitat a 
building in a mannr that rtains its his-
toric charactristics. Ownrs can tak 
advantag of crdits on both stat and 
fdral incom taxs, ach providing 
20% tax crdits, for a combind total of 
40% tax crdits, for Qualid Rhabilita-
tion Expnditurs (QRE).

Th RFP is availabl for viwing at 
th Planning & Dvlopmnt’s dpart-
mntal pag on th City of Nwburgh’s 
wbsit: https://www.cityofnwburgh-
ny.gov/planning-dvlopmnt/pags/
rfqs-rqust-for-qualications-rfps-
rqust-for-proposals.

Rsponss to th RFP for th mor 
than 7,000-squar-foot proprty must 
b submittd by Friday, Oct. 23, 2020, 
at 3:00 p.m.  

Qustions from potntial rspon-
dnts should b dirctd, in writing, to 
th Offic of Planning and Dvlop-
mnt: planning@cityofnwburgh-ny.
gov.

Orang County snt out an RFP ar-
lir this summr for th formr YMCA, 
Masonic Tmpl and Amrican Lgion 
buildings. Th county acquird th 
Nwburgh proprtis in th hops of 
xpanding SUNY Orang’s srvics to 
thos proprtis in Dcmbr 2013. Th 
dadlin for submittal of proposals for 
on, two or thr of th county-ownd 
buildings at 48, 54 and 62 Grand St. was 
July 30. 
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our invstors, thr is opportunity to 
provid much ndd rsidntial rntal 
housing.

W ar xprincing an influx of 
buyrs and rntrs from th city. It is not 
unusual for Orang County to attract 
homownrs who commut to th city 
for work. In talking with many Orang 
County agnts who ar working with 
buyrs, most now hav a largr pool 
of buyrs from th city than in th past. 
Som ar intrstd in rnting and not 
yt rady to commit to a purchas, and 
som ar buying wknd homs. But 
th majority ar purchasing thir pri-
mary hom hr.

Listing agnts ar adapting thir 
markting stratgis by highlighting 
sought-aftr faturs such as ddicatd 
hom ocs, a “room for zoom” that is 
wll lit and ors a grat backdrop for 
virtual mtings, and outdoor spac that 
is plntiful and wlcoming.

Our Orang County ral stat mar-
kt is incrdibly good, providing many 
opportunitis for us as wll. As many 
of us larnd from past xprincs, 
an aggrssiv markt such as this can 
bring challngs and obstacls—ob-
stacls that w nd not only b awar 
of but do our vry bst to prpar our 
clints for. I oftn nd myslf in discus-
sions with an agnt, buyr, or sllr 
about a challnging situation that I nd 
could hav bn avoidd with mor 
dtaild communication. St th xpc-
tation: xplain th probability of things 
lik multipl ors and th srvics you 
will provid in guiding th buyr and/
or sllr through th procss. Educat 
yourslf with data and facts in ordr to 
prpar th buyr in making a strong 
or, not just montarily but in trms as 
wll. Discuss th possibility of concs-
sions or conditions that may hav to b 

ord/agrd upon to b comptitiv 
in th multipl offr situation. Guid 
your clints in ncssary showing pro-
tocols for th safty of all concrnd. B 
mindful of timlinss of th transaction, 
communicating to all that municipalitis, 
lndrs, appraisrs, attornys, tc. ar 
xprincing dlays du to th volum 
of businss w currntly hav. W oftn 
say communication is ky in our busi-
nss; that is tru now mor than vr.

Our Orang County markt wnt 
through a lot of changs prior, during, 
and will no doubt in th post pandmic 
nvironmnt. It was not that long ago 
whn w addd to our vocabulary 
words lik “pivot,” “adapt” and “th 
nw normal.” W now nd to add “r-
silincy.” W ar rsilint; w mrgd 
from an unprcdntd tim of uncr-
tainty and w hav grown in ways w 
nvr imagind w could. W furthr 
mbracd tchnology and vry quickly 
larnd to work virtually to bttr sr-
vic our clints, with a prsonal touch 
that has maintaind our rlvanc.

Orang County ral stat is boom-
ing. Th buyr dmand is showing no 
signs of slowing down and w nd to 
continu to show sllrs th opportuni-
tis bfor thm.

Rmmbr all thos potntial sllrs 
ovr th yars who said with som r-
grt, “I should hav sold in 2006”? Lt’s 
hlp sllrs now so thy won’t hav to 
say that about 2020.

It’s tim to giv thm a call.
Rn Zurlo is th Gnral Managr 

of th Hudson Vally Rgion for Bttr 
Homs and Gardns Rand Ralty. Sh 
also srvs on th On Ky MLS Board 
of Managrs and was th formr prsi-
dnt of th Hudson Gatway Multipl 
Listing Srvic.

Orange County HousingMarket
Is Hot, Despite Pandemic
Continud from pag 1

By Amanda Dana
MONTGOMERY—On August 29 and 30th, Orang County hostd th 2020 Nw 
York intrnational Air Show. Although th wathr didn’t quit cooprat on Satur-
day, w couldn’t hav askd for a mor prfct day on Sunday. W stimatd that 
about 12,000 attnds wr with us to xprinc a wondrful show. This siz 
vnt was th rst in Nw York Stat post COVID-19 rstrictions that startd back in 
March 2020.

Th Driv-In format, lld with xtnsiv safty guidlins, provd vry succss-
ful in rgard to visitor xprinc, halth and safty. Additionally, Orang County 
saw incrasd conomic activity from many small businsss. To mntion a fw, 
hotls such as Tru by Hilton, Middltown and th Hampton Inn, Nwburgh, xpri-
ncd many ovrnight stays (mor than 200) from th participants in th air show 
and th attnds who travld from quit a distanc to s th vnt.

Editor’s Note: See Air Show photos on page 7.
Th Town and Villag of Montgomry also xprincd incrasd visitor spnd-

ing in thir rspctiv municipalitis. Attractions such as City Winry Hudson Val-
ly and Angry Orchard both claimd thr wr many walk-ins from th air show 
attnds.  Multipl rstaurants and dlis saw an uptick in sals as 12,000 popl 
passd through and xprincd thir grat downtowns. 

This nw Driv-In format is much dirnt than last yar’s air show hostd at Nw 
York Stwart intrnational Airport.  Th two-day vnt stimatd 20,000 attnds 
pr day and much mor visitor spnding. Orang County Excutiv Stv Nuhaus 
dmonstratd strong ladrship and guidanc to mak sur th 2020 vnt r-
maind in Orang County. In fact, County Excutiv Nuhaus is ghting vry hard 
to support Orang County Fair Spdway so that thy too can host a Driv-In x-
princ for thir Eastrn Stats rac. This four-day vnt, schduld for Octobr 
22-25, historically brings thousands of visitors to Orang County. 

“This Air Show was smallr and dirnt this yar with strict safty and social 
distancing guidlins in plac; but I think it was important for our community to host 
th popular vnt. Th Air Show will srv as a modl as how to host saf driv-in 
vnts, not only in Orang County, but throughout th stat,” said Orang County 
Excutiv Stvn M. Nuhaus. 

H continud, “Th Nw York Air Show has had a positiv impact on Orang 
County sinc its rturn in 2015 and it providd a fun and xciting wknd at th 
county’s airport. I’m proud of my sta and all of th county dpartmnts who workd 
diligntly to mak this vnt happn without any hitchs.” 

Undoubtdly, this pandmic has gratly actd vnts and gathrings, but 
thr is hop that this format will pav th way for othr halthy vnts that will not 
only provid grat xprincs for popl, but also stimulat our conomy and ful 
small businsss as thy try to navigat through ths challnging tims.”

Amanda Dana is the Orange County Director of Tourism and Film.

Town of Montgomery businesses saw an increase in activity from the 2020 
New York International Air Show. PHOTO CREDIT: ORANGE COUNTY 
TOURISM

Orange County Stages Successful Air Show Event
That Can Serve asModel for Other Programming
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866.440.0391 / UlsterSavings.com

Count on US to make the 
mortgage process safe and 
secure for your customers.

From pre-qualifying* online at 
ulstersavings.com to drive-up mortgage 

closings at our 180 Schwenk Drive location 
in Kingston, our #1 priority is everyone’s 
safety and well-being. 

As an integral part of the Hudson Valley 
since 1851, Ulster Savings has a long and 
reputable history of providing the means 
for home ownership. We’ve nanced 
thousands of loans and have the expertise 
to help your buyer nd the right one.

By Maureen Halahan
With th prospct of furthr corona-

virus rlif coming from Washington, DC 
gtting blakr by th momnt, stat, 
county and local govrnmnts will b 
facing som harsh scal dcisions du 
to th conomic fallout from COVID-19 
this yar and in 2021.

Gov. Andrw Cuomo has thratnd 
to withhold 20% of funding armarkd 
for local govrnmnts, hospitals and 
school districts if furthr COVID rlif 
funding is not forthcoming from Con-
grss. Th funding cuts, along with tax 
rvnu shortfalls from rstrictions 
imposd arlir this yar to prvnt th 
sprad of th pandmic, has som local 
govrnmnt ladrs alrady thratn-
ing govrnmnt workr layos, srvic 
program cuts as wll as othr rvnu 
raisrs.

In rspons to this impnding dark 
conomic outlook, th Orang County 
Partnrship and its aliat th Allianc 
for Balancd Growth ar latr this month 
tackling th issus surrounding th 
pandmic and how municipalitis can 

incras tax ratabls in rspons.
On of th joys of my job as prsi-

dnt and CEO of th Orang County 
Partnrship is to provid maningful 
information to our mmbrs that rsult 
in opportunity, savings and/or profit. 
During ths challnging tims whn 
th pandmic has cratd monumntal 
financial disruptions to our conomy, 
th Partnrship has tamd up with th 
Co-chairs of th Allianc for Balancd 
Growth to or guidanc and suggs-
tions to our municipal ladrs. 

On Sptmbr 24th, at 9:00 am, th 
Allianc for Balancd Growth (ABG) will 
b discussing th major issus that mu-
nicipalitis fac, and with th hlp of a 
numbr of xprts, will mak prsnta-
tions that will or municipalitis work-
abl solutions to th conomic hard-
ships ahad. An addd bnfit is th 
ABG is opning up th virtual sssion 
to Planning Board Mmbrs, municipal 
ladrs and anyon who is sarching 
for solutions.

Th Allianc for Balancd Growth is a 
cooprativ ort btwn ara dvl-
oprs, landownrs, commrcial ral s-
tat profssionals, nginrs, land-us 
attornys, construction srvics and th 
Orang County Partnrship. Its mission 
is straightforward—to prsnt a strong, 
unid voic for rsponsibl dvlop-
mnt in Orang County.

Th Spt. 24th program will bgin by 
illustrating how localitis can incras 
tax ratabls that will gnrat rvnu 
in-prptuity. It’s important to not that 
th pandmic has cratd a nd in 
th marktplac, bringing dvloprs 
and corporations to Orang County to 
sit valuabl projcts. Thousands of 
jobs and millions of dollars in taxs will 
follow, but only with coopration from 
towns, villags and citis. W hav to 
act quickly bcaus th comptition is 
intns and companis will go to whr 

thy ar wantd. Thr is a cost to inac-
tion and th dlay of projcts and our 
quality of lif is at stak.

Topic itms and xprts will includ 
(but ar not limitd to):

ABG Co-Chair Andrw Fthrston, a 
principal of Masr Consulting, who will 
covr zoning issus and th nr points 
of th local planning procss.

Tom Wddll, partnr with RBT CPAS, 
LLP, and Brian Flynn, a partnr with PKF 
O'Connor Davis, LLP, will provid an 
accounting prspctiv on conomic 
dvlopmnt and municipal nanc is-
sus and possibl solutions.

Alan Sidman, xcutiv dirctor 
of th Construction Contractors As-
sociation, will or an ovrviw of th 
rcntly launchd “BrightrHV” mar-
kting initiativ, illustrating th valu of 
conomic stability through job cration. 

County Excutiv Stv Nuhaus 
will provid an updat on th RFPs on 

svral prominnt Orang County prop-
rtis and th many rsourcs availabl 
through th county that local municipali-
tis can tak advantag of.    

John Lavll, a vtran commrcial 
brokr with Rand Commrcial, will MC 
th vnt and wav in his insights on 
th commrcial ral stat markt.   

All in all, w hav a vry powrful 
linup that is guarantd to provid 
support and guidanc in ths troubling 
tims. In closing, th good nws is this
is only th rst of a sris of fall vnts 
that th Partnrship and th Allianc will 
provid for our Invstors, so stay tund 
for furthr xciting updats at our wb-
sit—www.ocpartnrship.org.

For furthr information on th mt-
ing, contact th Orang County Partnr-
ship at (845) 294-2323.

Maureen Halahan is president and 
CEO of The Orange County Partnership, 
which is based in Goshen.

Searching for Solutions for a Sick Economy

rtis includ a formr YMCA, Masonic 
Tmpl and Amrican Lgion buildings. 
Th county acquird th Nwburgh 
proprtis in th hops of xpanding 
SUNY Orang’s srvics to thos prop-
rtis.  

Boutiqu hotl and rstaurant firm 
Fostr Supply Hospitality of Youngsvill, 
NY has ord Orang County $1 million 
in cash for th thr Grand Strt build-
ings in Nwburgh with plans to dvlop a 
mixd-us projct at th sit. According 
to th firm’s RFP, it intnds to dvlop 
an 80-room hotl, 20,000 squar ft 
of mting/vnt spac and a 100-sat 
rstaurant at th thr proprtis.

Th projct, which has bn sti-
matd to cost approximatly $20 million, 
would rquir a zon chang. Fostr 
Supply statd in th RFP that it xpcts 

th nginring and zoning approval 
procss to tak six to nin months onc 
it has takn control of th sit. Construc-
tion would tak btwn 14 months to 18 
months. It xpcts to hav th hotl opn 
for gusts in mid-2022.

Somrs-basd Karny Ralty and 
Dvlopmnt Group has also submit-
td a bid of $250,000 to dvlop th 
“Grand Strt Rvival” that would consist 
of 60 loft-styl apartmnts, two rtail 
storfronts and on 3,000-squar-foot 
rstaurant. 

Th Orang County Lgislatur will 
slct th dvloprs who will buy som 
or all th proprtis.

Th RFP for Camp LaGuardia can b 
found at: https://www.orangcountygov.
com/1968/RFP-Sal-of-formr-Camp-
LaGuardia-Propr.

CampLaGuardia
Contind from prvious pag
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The 2020 New York International Air Show, Orange County Airport
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MORE IS
MORE

ONEKEY™ MLS IS COMMITTED TO HELPING

REALTORS® DO MORE.

More Products & Services = More Ways to Work More Effectively

More Listing Exposure on OneKeyMLS.com = More Leads

More REALTORS®= More Ways to Connect Your Listings to More Consumers

More Area Coverage = More Neighborhoods For Your Consumers to Consider
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